DARTex ertTMBY LADD ASSOCIATES, INC.

DARTexpert — Direct Response Marketing Analysis and Planning Fall 2011 Update

We are happy to announce the latest release of DARTexpert (4.1). This update was designed to

A — Add to the reporting repertoire with a new Tier Analysis Report that can be used in all
reporting areas of the system.

B — Enhance data management and reporting tools.
C — Facilitate database field definitions and handling.
D —Automate test panel and other splits in the post merge purge list planning stage
E — Make improvements to various system functions
Here are more details:
A. Enhancements to the report package

e Tier Analysis Report ... A new Tier Analysis Report format has been added to the Market
Analysis, List Portfolio Analysis and Plan Management reporting areas that allows you to break
a campaign into tiers. Tier analysis report options are as follows:

= N - Tier Analysis - 250K Names
B®| & x)¢
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The following is a Tier Analysis report that breaks up a single campaign into tiers of 250K names
mailed. Lists are selected based on the best Loaded Profit Per Order.
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Datahase: NEVWSAMPLE Date: 030572009
Report Name: N - Tier &nalysis - 250K Mames Time: 14:34:46
Ranked by Tier, Descending Loaded ProftiOrd
Performance Totals, Profits and Indices are based on activity through the Initial Marketing Cycle.
Hames Gross Gross Payup/ Het Het Revenue: ! Loaded
nl Selection Mailed(M) Resp% Orders GOrder Resp% Orders Order  Prf/Ord
1 B MO CO8 3712 512% 190 £3.9% 353% 13 $11.97 ($413)
1 2 L BMO DTP ON-ACT MEN 13021 7% 965 509% 377% 431 $11.97 ($535)
1 4 3 MO DMS £.991 5IT% 403 548% 316% 221 $11.97 ($8.22)
1 5 L 3M2 DTP NOM-AGT 3561 932% 332 437% 407% 145 1197 ($764)
1 ] Homes Morthly L 4-5 PD DTF NEW MON-AGT 16156 563% 310 520% 243% 473 §11.87 (3E14)
1 7 Decorsting Journal L 3MQ PD DMS MON-AGT 11.092 803% 891 439% 353% 33 §11.97 ($8.38)
1 8 Argert L 3M0 HOTLIME PAID 4316 6.07% 262 48.9% 297% 128 $11.97 ($8.39)
1 El The Solar Club 3rd @TR 01 INQUIRES 14111 9.50% 134 38.9% 3B9% a2 $11.97 ($8.56)
1 10  BarBOs Actives 59012 B73% 5152 39.2% 343% 2,0 §11.87 (5 56)
1 11 ArcWood BB 03-04 BOOK BUYERS OMIT SOME 14029 B53% 916 442% 289% 405 $11.97 ($8.93)
1 12 Accents L BMO COA 11029 492% 543 B£3.4% 312% 344 $11.97 $911)
1 13 wilsons Catalog L 3 MO MOB 3901 487% 190 526% 256% 100 $11.96 ($9.45)
1 14 Salvage Magazine L 3MS AT HOME ADDRESS 16712 FAG% 1,202 41.7% 300% a0 $11.97 ($955)
1 16 Homevvork ZIP MATCHES 34677 £23% 2,160 450% 281% 73 $11.97  ($10.39)
1 17 Mothers News L BMO DMS NON-AGT 6515 £.20% 404 44 8% 278% 18 $11.97  ($1080)
1 18  Consumers Oy L 4t PO DhfS: MEN 12642 505% 638 504% 252% Ha 8T ($1155)
18) 250.000 6.97% 17,422 45.2% 345% T.879 $11.97 ($3.75)
2 19 L 4MO PD DMS MEN 78379 505% 3958 501% 253% 1,981 1197 (F1151)
2 20 3 MO HL DS NON-AGT NEW 40818 58T% 2402 41 8% 245% 1,003 8T (F11.98)
2 21 ACTIVE PAID 393 553% 220 450% 249% 99 1198 ($1299)
2 22 L 3 SFDU BUYERS NOMN-CONDO 7109 £78% 482 353% 239% 170 $11.97  ($1518)
2 23 ACTIVE BUYERS 65122 482% 4103 420% 202% 1,723 8T (1532)
2 25 wiood and Things: ACT PD DMS NEVY SUSB 31.509 BE6% 2897 294% 252% 793 .97 (F1748)
(4] 250.000 551% 14,018 6% 2.33% 5,830 $11.97  ($13.72)
3 26 wWood and Things ACT PD DMS NEVY SUSE 8512 B.56% 814 29.4% 251% 39 8T (TS
3 27 Anthonys Magazine L 30 D&Y CO4 SUBS 13012 SEI% 740 380% 216% 28 1197 (}7T4)
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“Split Control” Indexing ... You can now index selected records within one campaign against
one control panel while indexing other records against a second control panel.

Other enhancements to the reporting function include:
o Making the mouse scroller active in all reporting output screens

o Automating resizing columns when reports are shown in the grid mode.

B. Data Management Improvements

Undo ... You can now undo the majority of your changes using the new Edit->Undo (Ctrl/Z)
menu.

Save As ... You can now open a Campaign (or List Portfolio or Plan Projection) and Save A
Copy (File->Save As menu) without affecting the original version.

Right Click Menu ... A new Right-Click menu has been enabled allowing you to hide and resize
columns with a single click.

Mouse Scroller ... Your mouse scroller is now active in all data entry screens.

Find/Replace ... A new Find / Replace menu (Edit->Find and Replace) has been added allowing
you to locate (and optionally replace) the next occurrence of the specified text.

You can now optionally delete multiple campaigns without being prompted for a password for
each.

C. Streamline Database Field Definitions
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e Show Translated Values ... You can now optionally have all fields "translated" to their display
values.

e Hide Unused Fields ... You can now optionally hide all unused fields, simplifying the Field
Definition process.

e Single Field Definition Screen ... You can now edit all attributes of a single field in one dialog
box, again, making the database customization process simpler.

e Printing Adjustments ... Several changes have been made to the Field Definitions printing
procedure, including adding the database name to the printout and fitting the printout to one page
wide.

D. Post Merge Splits Reporting

The process of specifying post-merge control as well as test panel splits has been made much more

robust.

= BEEs
Deseription: |Test Panel Splits - |
Panel Field | Package ﬂ Split

Mames Available | 498 079 Cees]
Generate Fixed Flxed Total| = | 2dd Bow
Split  |Single Key Mame escription Percentace Mames (M) Mames
1 - ain File Cantrol 100.00% (iRl 415.079
2 [ [Panela Cortral 0.00% 20000  20.000 DBt R
3 I Fanel B Price Test 0.00% 20,000 20.000
4 I Panel C Package Test 0.00% 20.000 20,000
3 - Fanel O Offer Test 0.00% 20,000 20000
100.00% §0.000 495078«
| [

E. Other changes
e Database Passwords ... Passwords can now be optionally disabled on for a specific database.

e Batch Reporting ... Reports now can be scheduled to run and then be printed or exported in the
background (scheduled to run during off-hours.)

e Campaign / Report Sorting ... All campaign / report screens now can be sorted by clicking on
any column header.

e Campaigns flagged as "budget" now can be viewed but not edited in Data Entry.
e Report Modified and Run dates are now correctly presented when a report is first created.

e Minor menu (cut / paste) and key (right / left arrow) changes have been made in Field
Definitions screen.

e You can now drag and drop reports on to folders in the Market Analysis, List Portfolio Review
and Plan Management areas.

As always, we welcome your comments and questions. For more information please call or email Jim
Jankowski at 603-448-0448 (jjankowski@Iladdassociates.com)
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